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PROFESSIONAL SUMMARY
Results-driven marketer with 4+ years of experience. Successfully managed a $150k campaign, increasing lead generation by 30%, and
boosted engagement by 40%. Skilled in data-driven insights and cross-functional collaboration.

CERTIFICATIONS AND KEY SKILLS

Certifications: Google Analytics (Mar 2024) • Inbound Social Media Strategy - Hootsuite Academy (Oct 2023) • User Experience :
Google Certified (April 2022) • SEO by SEMRUSH (Nov 2023)
Tools: Project Management Software (Trello, Asana, Jira) • Adobe Creative Suite (Illustrator, Premiere Pro, XD) • CRM Software
(Salesforce, Zoho CRM, HubSpot) • Data Analysis Tools (Google Analytics) • Microsoft Office Suite • Figma • Prototyping Tools
(InVision, Webflow)
Technical Skills: Web Development (HTML, CSS - Basics)
Soft Skills: Communication • Analytical Reasoning • Problem-Solving • Collaboration • Adaptability • Creativity • Multitasking
As a Content Creation Manager you will be responsible to implement overall marketing communication strategy, messages and claims for Sonova product launches, commercial innovations and campaigns across relevant marketing and sales tools. The Content Creation Manager works closely with the Content Planner and Creative studio and/or external agency partners in allocating resources and overseeing the completion of content from start to finish. Take ownership of the development of a wide range of engaging written and visual content (BtB, BtC channels) that reflects brand values and establishes company
The Content Creation Specialist supports the WMC Training & Development department to help create and maintain dynamic training content. This role will create customized content for various internal applications using a variety of training tools.

WORK EXPERIENCE

Allergan Aesthetics, AbbVie, Canada May 2023 - Apr 2024
Marketing & Design Associate
● Managed a $150,000 digital marketing budget, optimizing spending to address cost-efficiency challenges while increasing

campaign ROI by 40%.
● Strategized and spearheaded social media initiatives for Allergan, resulting in a 40% increase in followers over an eleven-month

period, in alignment with communication strategies.
● Executed website creation & email marketing, dynamic website creation & high performing email marketing achieving a 30% open

rate and enhancing brand awareness.
● Developed communication channels for five major brands, boosting brand voice by 15%.

Seneca Polytechnic, Canada Oct 2022 – May 2024
Lead Student Ambassador
● Facilitated aligned directional information to an average of 50 new students per week during peak orientation season, ensuring

smooth transitions and enhanced orientation experiences.
● Organized a successful public exhibit, demonstrating problem-solving and strategic leadership skills, effectively promoting the

institute’s mission.
● Planned and executed 6 events per semester, fostering meaningful connections among participants.

Pixel Ideas Pvt Ltd, India Jun 2021 – Jul 2022
Brand Manager
● Launched initiatives on strategic social media platforms, driving a 65% uptake, resulting in increased revenue by 10%..
● Collaborated on marketing collateral for 5 brands, achieving a 20% increase in engagement and a 25% boost in website traffic.
● Developed and executed social media advertising campaigns for internal and external audiences, resulting in a 50% increase in

sales.
Bonoboz Marketing Ltd, India Jun 2019 – May 2021
Digital Marketing Strategist
● Implemented a content marketing plan, overcoming audience engagement challenges, resulting in a 35% boost in blog readership

and a 20% increase in lead generation.
● Analyzed market trends and competitor strategies, providing actionable insights that led to an increase in audience engagement .
● Spearheaded influencer marketing campaigns, leveraging industry partnerships to boost brand visibility and achieving a 60%

increase in social media mentions.

EDUCATION
Seneca Polytechnic, Canada Aug 2022 – Apr 2024
Post Graduate in Brand Management

Navrachana University, India Sep 2016 – May 2019
Bachelor of Arts in Journalism & Mass Communication
ACHIEVEMENTS / VOLUNTEER OR LEADERSHIP EXPERIENCE

● Volunteer at Qi Animal Sanctuary (2020) : Implemented virtual fundraising campaigns, driving a 25% increase in donations and
raising awareness for animal welfare during the pandemic.

● UI UX Designer at Kiran Infosoft (2022) : Successfully developed and launched two IoT digital products for SAAS use,
resulting in a 20% increase in customer retention and key stakeholders. *This role can be based out of Toronto or virtual. Support the Senior Manager of Partnerships & Processes in identifying and creating impactful on demand training material for front office. Responsible for creating content such as job aids, videos, eLearning course

content, and in application guidance (using WalkMe / DAP). Suggest and implement new content creation ideas, stay up to date with industry trends and advancements in learning design. Work collaboratively with subject matter experts and product owners to ensure timely reviews and updates to content are completed and to build resources for new rollouts. Collaborate with other groups to create and maintain documented best practices. Work with the Content Creation Team and subject matter experts to review new and existing training materials for translation
. Excellent communication skills, both written and verbal. Strong project management skills and ability to meet deadlines. Highly detail oriented and organized. Ability to multitask and prioritize. Open, innovative mindset. Creative and analytical thinker with a passion for content creation. Thorough knowledge of Wealth Management Industry and Advisor team roles. Branch experience is considered an asset. In-branch Retail Brokerage experience with a strong understanding of business applications, processes and tasks. Experience using Asana, Connec. Experience working with Snagit, Camtasia, Articulate, WalkMe
an asset
. We thrive on the challenge to be our best, progressive thinking to keep growing, and working together to deliver trusted advice to help our clients thrive and communities prosper. We care about each other, reaching our potential, making a difference to our communities, and achieving success that is mutual. A comprehensive Total Rewards Program including bonuses and flexible benefits, competitive compensation. Ability to make a difference and lasting impact. Work in a dynamic, collaborative, progressive, and high-performing team. Opportunities to take on progressively greater. Adult Learning Theory,
Communication, Content Creation, Curriculum Development, Detail-Oriented, Knowledge Organization, Learning Quickly, Multi-Level Communication, Multitasking, Oral Communications, Organizing, Prioritization, T&D: Trends and Directions, Training Delivery, Training Evaluations, Work Collaboratively, Writing

https://www.linkedin.com/in/simranshah2205/
http://www.runsimrun.com

